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Annual Program Review Update
Instructions
The Annual Self-Study is conducted by each unit on each campus and consists of analysis of general changes, staffing, resources, facilities, equipment and other needs.  It should be submitted or renewed every year by March 15th in anticipation of budget planning for the next fiscal year which begins July 1st.
The questions on the subsequent pages are intended to assist you in planning for your unit.  If there is no change from your prior report, you may simply resubmit that report (or any portion that remains constant) from the prior year with a new date.  
Please include pertinent documents such as student learning outcomes assessment reports and data analysis supporting any requests for new faculty, facilities or equipment.  You are encouraged to use lists, tables, and other formatting to clarify your requests and make them easy for large committees to review quickly.   If there may be negative consequences for enrollment, safety or other important concerns please make this known in context. 
The forms that follow are separated into pages for ease of distribution to relevant subcommittees.  Please keep the pages separated if possible (though part of the same electronic file), with the headers as they appear, and be sure to include your unit, campus, contact person (this may change from topic to topic) and date on each page submitted.  Don’t let formatting concerns slow you down.  If you have difficulty with formatting, the Administrative Support Center can adjust the document for you.  Simply add responses to those questions that apply and forward the document to the Administrative Support Center with a request to format it appropriately.   
Please retain this information for your discipline’s use and submit an electronic copy to the Office of Institutional Effectiveness (institutional.effectiveness@rcc.edu).  The Office of Institutional Effectiveness will distribute it to the relevant offices and committees. 
Note:  All Data will be preloaded into these forms by Institutional Research
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Trends and Relevant Data (part 1)
BUSINESS, MANAGEMENT, MARKETING
13. Has there been any change in the status of your unit? (if not, skip to #2)

a. Has your unit shifted departments?  
No, but accounting is preparing to break away from Business at the Discipline level.
b. Have new programs been created by your unit?

The Moreno Valley Business Information Technology Systems Department has created a new program in Simulation Gaming but no new programs in Business/Management/ Marketing.  Each year new courses have been written-  eCommerce, Personal Finance, and Introduction to PDA’s.
c. Have activities in other units impacted your unit?  For example, a new nursing program could cause greater demand for life science courses.

Yes, use of the Internet, computers and course management software in CIS has placed increased student expectations for the business discipline to provide these resources, training, and integration into existing courses. 

Other campuses’ online offerings and evening offering patterns can and do have impact on our enrollments. Prior agreements between the campuses must be made in order to reduce the likelihood that too many identical online courses will result in some low enrolled classes.  
The discipline communicates with other units as needed.  A recent example was the collaboration with the Philosophy Discipline during the fall of 2006 regarding their proposed offering and its potential or perceived conflict with a course offered through the Business Discipline.  The outcome of the collaboration resulted in a revised course and course title for the Business Discipline offering and revisions to the proposed Philosophy offering
The Business Discipline co-writes grant seeking proposals- Vocational Technology Education Act (VTEA) to acquire much needed classroom equipment and other resources.

The locally approved certificate in International Business was a collaborative effort between the Business Discipline, Foreign Languages and Political Science. 

The UJIMA initiative is also a collaborative program intended to increase the success rate African-American students in Business and related disciplines.  This collaboration involves student services as well.

Accounting and Computer Applied Technologies collaborated on streamlining two (CAT 63 and ACC 50) courses to make them into one cross-listed course (CAT 55/ ACC 55)

We have had some collaboration with local high schools regarding articulation in Accounting for Accounting 55.  The discipline consensus was that articulation with the high schools was limited.

As a discipline, district-wide, we have:
· Recently collaborated with other colleges/universities to include plans to streamline RCC Business graduates transferring to La Sierra University’s MBA program, with an MBA achievable within 3 years of starting their program.   This is scheduled to start up in the fall 2007. 

· In the March 2007, faculty met with California State University San Bernardino faculty in the College of Business and Public Administration to build understanding and build options for better articulation.

· Articulation with American Public University for Logistics majors was initiated in the fall of 2006.

Annual Program Review Update

Unit:  ___                 BUS       _________

Campus:  ___________MOV____________
Contact Person: _________JOSÉ DURÁN_______

Date:  _________March 14, 2007______

Trends and Relevant Data (part 2)
14. Have there been any significant changes in enrollment, retention, success rates, or environmental demographics that impact your discipline?  
	Top Enrolled Courses
	Enrolled Spaces –
Fall 05
	Change from Previous year
	Valid Grades

	Retention

	Success


	Intro to Business
	94
	-5
	94
	72.3%
	30.9%

	Business Math
	74
	10
	68
	80.9%
	50.0%

	Business Law I
	67
	-4
	64
	84.4%
	68.8%

	Mgmt Communications
	44
	27
	40
	85.0%
	75.0%

	Princ of Marketing
	36
	-28
	34
	64.7%
	38.2%

	Principles of Management
	33
	33
	29
	75.9%
	37.9%

	Human Relations
	13
	-16
	11
	81.8%
	63.6%

	Elements of Supervision
	12
	0
	11
	100.0%
	81.8%

	TOTAL BUSINESS
	373
	17
	351
	78.3%
	50.4%


· Occupational Programs must review the update of their labor market data provided by Institutional Research to illustrate that their program:
1. Meets a documented labor market demand

2. Does not represent duplication of other training programs (in the region)
3. Is of demonstrated effectiveness as measured by the employment and completion success of its students 
According to the State of California Employment Development Department (EDD) job forecast between 2002 and 2012 Riverside County will add 320,000 new jobs from industry growth and 263,000 job openings from replacements for a total of 581,000 jobs available. Currently Riverside County has a labor force of 861,100 with a 5% rate of unemployment. 

According to Occupational Projections for the County of Riverside jobs in the business, marketing and management areas will increase at a rate of approximately 24% between 2002 and 2012. A list of the projected growth is included in the Appendix.  Areas with the most growth include retail sales, customer service representatives, accounting, bookkeeping and auditing clerks, sales representatives, general and operations managers, first line supervisors (in hospitality, production and operations, office management) , counter and retail clerks, and office managers. 

In addition the EDD projects that the fastest growing occupations will include jobs such as: loan officers, employment, recruitment and placement specialists, sales managers, sales representatives, management analysts, First-Line Supervisors/Managers of Non-Retail Sales Workers, and Postsecondary Business Teachers.

Overall the future outlook for careers in business, management and marketing look bright. 

Duplication of Programs in Region
The surrounding community colleges also provide certificates and concentrations in a variety of business administration programs. Those include general business, marketing, and management. Riverside Community College Norco campus is unique in its offering of a Human Resource Management certificate/concentration, Banking and Finance certificate and an Insurance certificate.  

The discipline overall provides professional preparation and development in several business-related professional subject areas:

Accounting




Management

Banking




Marketing

Business Administration
Paralegal Studies

Insurance

Real Estate

Logistics

Operations & Production Management

Human Resource Management

International Business


Operations & Production Management

Retail Management

Due to limited full and part-time staffing and community demand, not all the discipline’s courses (see listing next page) are offered on the Moreno Valley Campus and not all certifi-cates can be earned exclusively from courses on this campus.  Offerings within the discipline are coordinated across the district’s campuses for both traditional and online courses.

These instructional offerings address and respond to the needs of businesses and industry employers, employees, and community members seeking to enhance or build their career skills.  

The following chart list summarizes all the courses offered by the discipline 

BUSINESS DISCIPLINE LIST OF COURSES AS OF 11/2006

Courses in bold are currently offered at the Moreno Valley Campus  
ACC 1A, Principles I



ACC 1B, Principles II

ACC 38, Managerial Accounting

ACC 55, Applied Accounting/Bookkeeping

ACC 61, Cost Accounting

ACC 62, Payroll Accounting

ACC 63, Income Tax Accounting

ACC 65, Computerized Accounting

ACC 66, Non-Profit and Government Accounting

ACC 96, Practicum in Computers

ACC 97, Practicum in Computers

ACC 200, Accounting Work Experience

BAN 51,  Principles of Banking

BAN 52,  Consumer Lending

BUS 10, Introduction to Business

BUS 18A, Business Law I

BUS 18B, Business Law II

BUS 20, Business Mathematics

BUS 22, Management Communications

BUS 30, Entrepreneurship and Small Business

BUS 40, International Business- principles

BUS 43, International Business- Marketing

BUS 46, International Business- Basics of Exporting

BUS 47, Applied Business and Managerial Ethics

BUS 48, International Management

BUS 51, Principles of E-Commerce

BUS 52, Introduction to PDA’s

BUS 53, Introduction to Personal Finance

BUS 58, Marketing the Virtual Office

BUS 60, Principles of Insurance & Risk Management

BUS 61, Introduction to Insurance

BUS 62, Personal Insurance Principles

BUS 63, Property and Liability Insurance Principles

BUS 64, Commercial Insurance

BUS 65, Insurance Code and Ethics

BUS 66, Internship

BUS 70, Introduction to Organizational Behavior

BUS 71, Introduction to Productivity Management

BUS 72, Introduction to Quantitative Methods

BUS 80, Principles of Logistics

BUS 81, Inventory Control

BUS 82, Freight Claims
BUS 83, Contracts

BUS 84, Computerized Logistics

BUS 85, Warehouse Management

BUS 86, Transportation and Traffic Management

BUS 87, Introduction to Purchasing

BUS 88, Warehouse and Distribution Skills

BUS 89, Forklift and Safety Operations

BUS 90, International Logistics
BUS 96, Practicum in Computers

BUS 97, Practicum in Computers

MAG 44, Principles of Management

MAG 46, Total Quality Management

MAG 47, Managerial Ethics

MAG 51, Elements of Supervision

MAG 52, Training and Development

MAG 53, Human Relations
MAG 54, Employee Labor Relations

MAG 56, Human Resources Management

MAG 60, Introduction to Hospitality

MAG 62, Restaurant and Hotel Management

MAG 70, Introduction to Organizational Development

MAG 71, Introduction to Productivity Management

MAG 72, Introduction to Quantitative Method

MAG 200, Management Work Experience

MAR 20, Principles of Marketing

MAR 30, Fashion Merchandising

MAR 40, Advertising

MAR 41, Techniques of Selling

MAR 42, Retail Management

MAR 200, Marketing Work Experience

PAL 10, Introduction to Paralegal Studies

PAL 14, Legal Ethics

PAL 64, Legal Research and Computer Applications

PAL 68, Civil Litigation and Procedures I

PAL 70, Law Office Policies, Procedures and Ethics

PAL 71, Legal Terminology

PAL 72, Legal Analysis and Writing

PAL 78 Civil Litigation and Procedures II

PAL 80, Internship Project

RLE 80, Real Estate Principles

RLE 81, Real Estate Practices

RLE 82, Legal Aspects of Real Estate

RLE 83, Real Estate Finance

RLE 84, Real Estate Appraisal

RLE 85, Real Estate Economics

RLE 86, Escrow Procedures I

RLE 87, Escrow Procedures II

BUS 200, Business Work Experience

Retention & Completion Rates
While retention is fairly good on this campus with a 78% retention rate, completion/success rates are not as strong.  The overall success rate is only 50%.  This is in part because of the high number of online or hybrid classes which require much more independent work.  Our classes with the lowest success rates are Business 10 (31%), a key entry course for the major, followed by Management 44 (38%), Marketing 20 and Business Math (50%).  All of these are core courses for any of the business certificates.  This raises a grave concern of the difficulty for many of our students to complete the basic certificate/degree pattern courses that are required.   This concern is being addressed. 
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Other Resources

15. Do you have new needs (professional development, library resources, and so forth) not previously required by the discipline?  Please describe.

The Moreno Valley Campus is impacted by more students than available classrooms especially during the evenings and peak morning class periods.  The department has addressed this by aggressively offering online and hybrid classes. Additionally, some traditional are being offered at community facilities. Nevertheless, these are temporary solutions. Some classes are being held without a dedicated classroom and the technical support to ensure classroom success. 

Professional Development:

Increased Professional Development money is needed for faculty to attend state and national business conferences and ensure faculty are up-to-date on current business practices and teaching methods. 

Library Resources:

The Business, Management and Marketing faculty took advantage of a recent request for updated library resources and submitted approximately $10,000 in requests for new books and resource materials. A continued effort needs to take place to ensure business resources are current and made available electronically as the business environment and the method by which students access such resources is dramatically changing 

Technology:

This Moreno Valley Campus unit has two mobile computer carts with wireless Internet access allowing integration of this technology into classroom instruction. Additionally, the district continues to provide support with hardware, software, and training to extend technological resources not normally available due to budget limitations. The district recently added another server with video streaming capability to the existing faculty web server. Unit faculty can now begin to incorporate video into their courses regardless of place- campus or remote. 

While campus resources are kept up-to-date in classrooms and the computer lab, some students remain deficient in personal hardware, software, and communications resources. 
Marketing

While the campus does much to promote programs and courses, the unit lacks specific promotional material. Unfortunately there’s too much reliance on word-of-mouth, printed and online class schedules for course and program information . For the 2007-2008 period, the unit is requesting VTEA funding to develop promotional materials for the Moreno Valley Business/Management/ Marketing programs and classes. 
16. Does your discipline need additional support from Student Services beyond that previously provided?

The Moreno Valley unit needs assistance in improving articulation agreements, developing effective advisory committees/counsels. There’s also the need to increase student and community informational seminars in order to have a closer coordination with various community groups.  

An improved collaborative relationship between the counseling department and business faculty needs to be developed to enhance the understanding of the business course concentrations and transfer needs. 
17. Does your discipline need additional support from Student Services beyond that previously provided?

No.
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Learning Outcomes Assessment Update
[Units that perform these functions at a district level may use the same comment for all campuses.]
18. How has your unit been engaged this past year in assessing student learning?  
The Discipline reviewed its outcomes in two ways:  Statistical Data Analysis and by assessment of the student learning outcomes of a specific course, Business 10.

Statistical Analysis of Data

Dr. Ron Pardee prepared a statistical Data Analysis of the raw data relating to enrollments and program completion in Business and Accounting, 2001 - 2005.  This report was used in the discipline to assess a variety of factors. 

During the opening day discipline meeting of fall 2006, faculty reviewed and discussed process behavior charts in an attempt to evaluate the system performance of the business discipline across all three campuses and all major courses.  

Knowing what the average performance (statistically known as ‘expected performance’) was over the 2001 – 2005 period, we compared all other data to those “expected” values.  Statistical Significance was chosen to be at the .01 level.  That means that any performance was considered not statistically significant unless it was either above or below the 99.73% level. This can be seen in the attached Process Behavior Charts (Appendix D) as the upper and lower control limits of the data studied.  Each chart set had specific discussion questions attached and the discipline faculty openly discussed why the performance differed from the expected performance.

The discussion of the thirty statistical charts focused on the very preliminary view of “what do you see in the data” and “what could have caused the results seen.”  The actual discussion questions for each of the thirty points of analysis are listed below the graph of the data in question.  Data was compared fall semester to fall semester. There was even some discussion of “points of interest” even if some of those points were not statistically significant.  The level of significance used was at the .01 level, meaning that the data needed to be at three standard deviations away from average to constitute ‘significance’.

· We saw that enrollment was the highest in 2003 but was not statistically significantly different from the overall average.  There were also no statistically significant points when we looked at the students who earned valid grades. The overall percentage of students with valid grades gave us a point of comparison for each program area.  

The discipline discussed what might cause the percentage of valid grades to be lower than average for Accounting 1A but higher than average for 1B.  The general consensus was the poor preparation for entry into 1A and the “survivor” factor as the cause of higher than expected rate for Accounting 1B.  Business 18A & 18B both had a higher than expected percentage of valid grades.  While there was extensive discussion, the discipline did not formulate any hypothesis.  It was decided that further discussion and deeper investigation would benefit our understanding.  No action was taken.  

· When comparing student ethnicity, African American students obtained valid grades at a significantly lower level than should be expected.  Asian students had a higher than expected percentage.  No other grouping, including gender, showed any significance.  While the data was not surprising, the discipline was unable to come to a point of action.   The faculty did discuss the fact that this data supported the need for such projects as UJIMA and the Learning Community project.

· Since there was a significantly higher percentage of students with educational goals of an AA or BA Degree, the discipline has been actively trying to get all students to declare their major and establish an Educational Plan to complete an AS degree.  

These were the only actions taken after discussion.  Further study would be appropriate, but the resources necessary to make full (and continued) use of this data are not available to the discipline.

Assessment of Selected Course:  Business 10

The Business Administration Discipline has made significant progress in assessing mastery of Student Learning Outcomes (SLOs) for its introductory or gateway courses.

Prior to the start of the spring 2006 semester an assessment was created for Business 10, Introduction to Business.  The assessment consisted of ten multiple choice questions, all of which related directly to the Student Learning Objectives contained in the Course Outline of Record.  The assessment was administered during the first two weeks of the semester by instructors teaching Business 10 to establish a baseline level of knowledge of concepts described on the Student Learning Objectives.  The same assessment was given during the last week of the semester to measure the extent to which student mastery of the SLO concepts was achieved.  The results were aggregated and tabulated over the summer of 2006.

APPENDIX A displays pre-semester and post-semester percentages of correct answers for each question. The results indicate significant improvement in student knowledge and understanding of the SLOs.  This document was presented to the Business Administration Discipline on August 24, 2006 at its first meeting of the 2006-2007 academic year as indicated in the attached meeting minutes.  The discipline engaged in a lengthy and productive discussion for the purpose of analyzing results and determining methodologies for improvement (also detailed in the attached minutes).

A plan was developed during the August 24 Business Administration Discipline meeting to extend SLO assessments to other introductory or gateway classes beyond Business 10.  It was agreed that assessments would be created and administered for Accounting 1A- Principles of Accounting I, Marketing 20- Principles of Marketing, Management 44- Principles of Management, and Business 18A, Business Law I, during the Fall, 2006 semester. It was further agreed that an assessment would be created and administered for Real Estate 80, Real Estate Principles during the Spring, 2007 semester.  

Assessments for MKT 20, MAG 44 and BUS 18A  were created and administered during the first two weeks of the Fall, 2006 semester.  In addition, the pre-semester SLO assessment used in Spring, 2006 for BUS 10 was administered to Fall, 2006 BUS 10 classes as well.  The results from those assessments are being collected and tabulated.  The same assessments will be given during the last week of classes for BUS 10 as well as the three classes listed above and reports will be generated detailing the results of the pre-semester and post-semester assessments.  These results will be discussed and analyzed at the Business Administration Discipline meetings in the Spring, 2007 semester.  
With the creation and administration of the assessment for Real Estate 80 in the Spring, 2007 semester, the Business Administration Discipline will have SLO assessment vehicles and procedures in place for all of its introductory courses.

Student Assessment Plan 2006-2010

The discipline adopted the following Student Assessment Plan.

SLO Assessment Plan for Courses

ROUND
COURSES


SEMESTERS______________

1.

Business 10


Spring 06, Fall 06    

2.

Accounting 1A


Fall 06, Winter 07, Spring 07

Management 44


Fall 06, Winter 07, Spring 07



Marketing 20


Fall 06, Winter 07, Spring 07
3.

Bus 18A


Spring 07, Summer 07, Fall 07



Real Estate 80


Spring 07, Summer 07, Fall 07

4. All other classes 


with numbering from 1-30    
Fall 07, Winter 08, Spring 08

5. All other classes 

Spring 08, Summer 08, Fall 08


31-60

6.

All other classes 61-99
Fall 08, Winter 09, Spring 09

7 – 13.

Repeat the cycle 1-6



a. What did your unit learn from these results that enabled you to improve teaching and learning in the discipline?  
 See Above
b. How have part-time faculty been made aware of the need to assess student learning outcomes and been included in assessment activities?"

The Assistant Department Chair emailed part time faculty communicating the need to  complete the assessments.  Copies of the assessments were also placed on the Business Discipline WebCT site for easy access. While adjunct participation has not been as high as the discipline would like, many have provided their results for tabulation. These results are included in the overall data.
c. Summarize your results (whenever possible, provide documentation of student learning in your discipline and evidence that assessment data has been generated).  
See Appendix A and the above general narrative.
d. What did your unit learn from these results that enabled you to improve teaching and learning in the discipline?  
See earlier discussion.
e. How have part-time faculty been made aware of the need to assess student learning outcomes and been included in assessment activities?"

Addressed in item “b” above.
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Human Resource Needs

19. Complete the Faculty Employment Grid below (please list full and part time faculty numbers in separate rows): 

	Faculty Load Distribution in the Unit



	Course
	Total Teaching Load for fall term
	% of Total Teaching Load by Full-time Faculty  
	% of Total Teaching Load Taught by Part-Time Faculty  
	WSCH
	FTEF
	WSCH/FTEF
	Explanations and Additional Information (retirement, reassignment, etc.)

	Intro to Business
	0.6
	100
	0
	333.06
	0.6
	555.10
	

	Business Math
	0.6
	100
	0
	274.5
	0.6
	457.50
	

	Business Law I
	0.4
	0
	100
	237.9
	0.4
	594.75
	

	Mgmt Communications
	0.4
	100
	0
	164.7
	0.4
	411.75
	

	TOTAL BUS
	2
	80
	20
	1010.16
	2
	505.08
	

	Principles of Management
	0.2
	100
	0
	124.44
	0.2
	622.20
	

	Elements of Supervision
	0.2
	100
	0
	43.92
	0.2
	219.60
	

	Human Relations
	0.2
	0
	100
	43.92
	0.2
	219.60
	

	TOTAL MAG
	0.6
	66.67
	33.33
	212.28
	0.6
	353.80
	

	Princ of Marketing
	0.4
	100
	0
	135.42
	0.4
	338.55
	


20. Do you need additional faculty?  If yes, explain why.  If a need is not clear based on the data above please include additional data sheets justifying the need.

· The unit needs to be offering logistics and expanding our Management offerings. We currently do not have the classroom, faculty resources (full time and adjunct), in some cases market demand to offer the full range of discipline courses and certificate patterns.  

· With full time faculty teaching three, four, and sometimes five different preparations/courses, the units needs full time faculty members to offer a broader array of the Business, Management, and Marketing courses and certificate patterns.  

· The unit should have a complete entrepreneurial program on the campus and learning cohorts to improve retention.  This effort requires full time faculty leadership and coordination! 

· All the Business Law and Real Estate classes continue to be taught by part time faculty. A full time faculty member is especially needed to teach the heavily enrolled law classes which are required certificate/ degree pattern classes.

· Week day-time course offerings present an availability problem for part time faculty. Classes are often scheduled to accommodate instructors rather than existing student demand. 
· The unit has lost one Business/Real Estate/Accounting faculty member to retirement and will be losing another Business/Management/Marketing faculty within six months due to retirement.  That will leave only ONE full time faculty member who serves as Assistant Chair, and whose teaching load is split Business/CIS. Additionally, the increasing demands on full time faculty for participation in committees, projects and department matters displaces the time for subject-area development and leadership.  The current staffing, even before the anticipated retirement is insufficient for a program with as many broad-based offerings as there are in the Business Discipline.
a. Full-time?

· 1- Business / Management or Business /Marketing

· 1- Real Estate / Business / Marketing position

· 1- Business Law / Business position

Hiring three full time faculty with specialization in the areas identified would bring the staffing levels up to a level allowing full offerings in response to demand and furthering growth of existing and new programs.

b. Part-time?

This discipline will always be augmented and enhanced with the use of adjunct faculty in many subject areas and specialty courses.  Yes, but the district’s limit of a maximum three, three unit courses denies part time faculty the ability to survive on the income generated by teaching three classes. The Moreno Valley Campus unit is competing with other district campuses and other surrounding colleges for part time faculty who are available, specifically, during day time hours.  
Annual Program Review Update

Unit:  ___                 BUS       _________

Campus:  ___________MOV____________
Contact Person: _________JOSE DURAN_______
Date:  _________March 14, 2007______

Human Resource Needs (continued)
21. Complete the Classified Staff Employment Grid below (please list full and part time staff numbers in separate rows: 
	Staff Employed in the Unit

	Assignment (e.g. Math, English)
	Full-time staff (give number)
	Part-time staff (give number)
	Gains over Prior Year
	Losses over Prior Year (given reason, retirement, reassignment, health, etc.)

	Accounting
	1
	2
	0
	1 Retirement

	Business/Mgt/Marketing
	2*
	4
	0
	0

	Real Estate
	0
	4
	0
	0

	Law
	0
	3
	0
	0

	
	
	
	
	


*- one serves as assistant chair and has split teaching loads in Bus/CIS
22. Do you need more classified staff?  If yes, explain why and be sure to include data sheets justifying the need.

a. Full-time?

 Yes, an additional full time Instructional Department Specialist (IDS) is needed. The existing IDS is now providing administrative support to two separate departments- Math, Sciences, and Physical Education and the Business Information Technology Systems- containing a combined total of 22 full time and 83 part time faculty. The overall discipline growth within each department, number of faculty, increasing course and program offerings, and burgeoning student enrollments has become too unwieldy for one person to support administratively. 
b. Part-time?

None

23. If necessary, to clarify your needs, please comment on current available staff and distribution of FTE's for contract and part-time faculty.  Describe strengths and weaknesses of faculty/staff as appropriate to program's current status or future development.  

One of the full time faculty, noted in item 21 above, is serving as assistant chair (0.2 FTES) and teaching split assignments in business (1.0 FTES) and CIS (0.4 FTES). This leaves no time for program development. Part time instructors do not engage or get compensated for discipline functions beyond teaching classes. Having too many part time faculty, as is the case in this unit, becomes detrimental to establishing, maintaining, and growing solid certificate/degree programs. 
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Campus/Unit Needs Worksheet 

FACULTY

	This section to be filled out by the unit at each campus
	This section to be filled out by Subcommittee

	Please list/summarize the needs of your unit on your campus below
BUSINESS/MANAGEMENT/MARKETING
	Recommend for Approval Status
	Degree of Justification (as substantiated by the program review)

	List Faculty Positions Needed for Academic Year___2007-2008______
	Approved
	Not Approved
	Very High
	High
	Moderate
	Low

	1. 1*- Business / Management / or Business /Marketing 

	
[image: image2]
	
	
	
	
	

	2. 1** - Real Estate / Law / or Accounting position

	
	
	
	
	
	

	3. 1- Business Law / Computer Information Systems position
	
	
	
	
	
	

	4. 
	
	
	
	
	
	

	5. * - based on loss of existing faculty member retirement
6. **- based on previous loss of faculty member retirement
	
	
	
	
	
	


Annual Program Review Update 






Campus/Unit Needs Worksheet 

CLASSIFIED STAFF

	This section to be filled out by the unit at each campus
	This section to be filled out by Subcommittee

	Please list/summarize the needs of your unit on your campus below
	Recommend for Approval Status
	Degree of Justification (as substantiated by the program review)

	List Staff Positions Needed for Academic Year_2007- 2008__________________
	Approved
	Not Approved
	Very High
	High
	Moderate
	Low

	1.  1 – Instructional Department Specialist
	
[image: image3]
	
	
	
	
	

	2.
	
	
	
	
	
	

	3.
	
	
	
	
	
	

	4.
	
	
	
	
	
	

	5.
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Facilities

1. Comment on facilities the program uses, their current adequacy, and any immediate needs.   Have your discipline’s facilities needs changed?  If so, how?  Please provide a data-based justification for any request that requires new or additional facilities construction, renovation, remodeling or repairs. 

The overall Moreno Valley Campus is impacted each year by increasing enrollments. Competition between campus disciplines for classroom space, especially during the mornings and evenings, continues to be major problem.  The department has attempted to address this space limitation by offering online and hybrid classes. In some cases, classes are being offered off campus in the surrounding community. Nevertheless, these efforts are temporary solutions because off site facilities do not always provide easy access to certain equipment or the Internet. 
Equipment

2. Have your discipline’s equipment needs changed?  If so, how?  Please provide a data-based justification for any request that requires a new or additional budget allotment. 
a. Is equipment in need of repair outside of your current budget?
Existing equipment - notebook computers, mobile cart, and projection unit- obtained through VTEA funding, have now been in use over three years. Due to the limited life cycle of highly technical hardware and changing software, repairs often cost more than simply replacing existing equipment. Additionally, parts are often too difficult to find and vendors simply discontinue carrying such parts. This was recently experienced with a wireless print server that malfunctioned. The vendor carrying the extended warranty was unable to replace the unit.  
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Campus/Unit Needs Worksheet 

Equipment

	This section to be filled out by the unit at each campus
	This section to be filled out by Subcommittee

	Please list/summarize the needs of your unit on your campus below
BUSINESS / MANAGEMENT/ MARKETING
	
	Recommend for Approval Status
	Degree of Justification (as substantiated by the program review)

	List Equipment or Equipment Repair Needed for Academic Year_____2007-2008______
	Approximate Cost
	Approved
	Not Approved
	Very High
	High
	Moderate
	Low

	1.  New notebook computer, projection unit with separate wireless device for classroom use and road shows- high school career days, articulation meetings, conference presentations, and other community events. 
	$5,000.00
	
[image: image4]
	
	
	
	
	

	2. Various software packages to improve delivery of all classes particularly online courses- audio and video streaming. , a.
	$2,000.00
	
	
	
	
	
	

	3.
	
	
	
	
	
	
	

	4.
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Campus/Unit Needs Worksheet 
Facilities

	This section to be filled out by the unit at each campus
	This section to be filled out by Subcommittee

	Please list/summarize the needs of your unit on your campus below
BUSINESS / MANAGEMENT/ MARKETING
	
	Recommend for Approval Status
	Degree of Justification (as substantiated by the program review)

	List Facility Needs for Academic Year_____2007-2008______
(Remodels, Renovations or added new facilities)
	Approximate Cost


	Approved
	Not Approved
	Very High
	High
	Moderate
	Low

	1.  None in the disciplines of business/management/marketing.
	
	
	
	
	
	
	

	2.
	
	
	
	
	
	
	

	3.
	
	
	
	
	
	
	

	4.
	
	
	
	
	
	
	

	5.
	
	
	
	
	
	
	

	6.
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Notes:  

APPENDIX A

BUS 10 Student Learning Outcomes Assessment
1.  When the Fed increases the discount rate, banks: 

  A)  must purchase more government securities.  

  B)  must pay a higher rate when they borrow from the Fed.  

  C)  will lower the rate they charge to borrowers.  

  D)  must hold a greater amount of funds in reserve against deposits.

2.  By borrowing $10 million from the First Dayton Bank, Ohio Industries utilizes 

  A)  debt financing.

  B)  equity financing.  

  C)  liability funding.  

  D)  asset funding.  

3.  Which of the following statements describes the relationship between employee training and employee development? 

A)  They are just two names for the same thing. 

B) Training is short-term skills oriented while development is long-term career            oriented. 

C) Development is provided by the company and is designed to meet the specific            needs of the organization, whereas training focuses on more general skills and normally is provided by schools, colleges and other institutions other than the employer. 

D) Training focuses conceptual skills while development seeks to improve technical skills. 

4.  Which of the following firms would have the strongest incentive to adopt a job sharing plan? 

A)  The ABC Company wants to simplify its hiring and training procedures. 

B)  The CDE Corporation wants to offer employees more flexibility in the types of fringe benefits they receive. 

C)
EFG Clothiers wants to reduce the span of control of its supervisors. 

D)   GHI Health Services wants to reduce absenteeism and tardiness.

5.  If an action by a company is illegal:
A)  It may be ethical if the action benefits its stakeholders

B) It is ethical as long as the company does not disclose its illegal activity

C) It is never ethical because the company’s stakeholders are depending on the company acting legally

D) It may be ethical if no one is harmed by the illegal activity

 6.  A vice president tells her husband about a favorable financial report from her  

      company that will be announced to the public in three days.  Two days later  

      her husband buys stock in the company.  He is engaged in:

A)  Unethical behavior because this is insider trading ethical behavior because he  

  got the information from his wife

B)  Ethical behavior because he waited two days before acting on the information

C)  Ethical behavior because he got the information from his wife

D)  Unethical behavior because he cannot legally buy stock in the company for which his               wife works

7. Mars Candy Company offered coupons and placed grocery cart ads for its Peanut   

     Butter Snickers bars before the new candy hit the stores.  Customers were in the 

     position of asking retailers for the new product.  Mars used a _____ strategy to 

     promote its new product.

A)  push

B)  centered

C)  pull

D)  customer-oriented

8. When Top-Flite introduced its Strata golf balls with a new dimple design and a more 

     sold core for better flight with metal clubs, it charged three times the price of golf 

     balls currently on the market.  This high introductory pricing is an example of:

A)  skimming

B)  market share pricing

C)  limited value pricing

D)  low-ball pricing

9. Someone who risks both time and money to start and operate a new business is 

     called a(n):

A) intrapreneur

B) investor

C) stockholder

D) entrepreneur

10. One of the most important contributions that small businesses make to the economy is:

A) They help keep prices low

B) They create the majority of new jobs 

C) They help keep the stock market strong

D) They have a strong influence on the national political process

Answers:

1.    B

2.    A

3.    B

4.    D

5.    C

6.    A

7.    C

8.    A

9.    D

10. B

Business 10 SLO Assessment Results for Program Review

Spring, 2006

Question

Pre-Semester Results
Post Semester Results




% Correct
*

        % Correct
**
  

     1


35.7





52.1

2 


39.3





57.1

3


40.3





67.2


4


14.8





28.6


5


80.6





91.6


6


68.4





92.4


7


33.2





55.5


8


21.4





56.3


9


75.5





91.6

     10


39.3





64.7
* Based on results for 196 students taking the pre-semester test

** Based on results for 119 students taking the post semester test
(Some of this difference is due to drops throughout the semester and some is due to several post semester tests results not being submitted)







































� Valid grade notations: A, B, C, D, F, CR, NC, W, FW, I or IX (Incomplete).


� The Retention Rate is computed based upon the percent of students retained in courses out of the total enrolled in courses.  The retention rate is calculated by dividing the numerator by the denominator and multiplying by 100:


Numerator:  Number of students (duplicated) with A, B, C, D, CR, NC, I


Denominator:  Number of students (duplicated) with A, B, C, D, F, CR, NC, W, I


� Success Rate:  Percent of students successful in courses out of total enrolled in courses.  The success rate is calculated by dividing the numerator by the denominator and multiplying by 100


Numerator:  Number of students (duplicated) with A, B, C, CR


Denominator:  Number of students (duplicated) with A, B, C, D, F, CR, NC, W, I











